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Dear Diginomics Community,

We are thrilled to introduce the newly revamped Diginomics newsletter, designed
to bring you more exciting and engaging content. As we progress through the
remaining WiSe 24/25 and beyond the newsletter will keep you informed
regarding the graduate group's ongoing work.

In this and upcoming editions you can expect:

« Interviews with visiting brownbag scholars: through informal chats with
our guests we learn what sparked their initial interest in their field of
research, their take on any emerging trends within their domain along with
insights regarding their career trajectory and advice for younger scholars.

» Conference and workshop reports: here our researchers provide their key
takeaways from any conferences, workshops and other events they have
participated in.

 Brownbag summaries: as before, we summarise the thought-provoking
discussions and presentations from our regular brownbag sessions and
elaborate on their relevance to our own research.

« Publication updates: here our researchers discuss their latest publications
and how these contribute to their field of research.



We hope you enjoy the new format and find the content both informative and
inspiring.

Looking forward to an exciting and productive winter semester!

Best regards,

Christopher Johnson, Tim-Christoph Engelhardt and the rest of the Diginomics
team.

Interview with
Stefan Mayer

The Assistant Professor of Marketing
Analytics at the University of
Tubingen provides career insights for
aspiring scholars during his visit to
the Diginomics group on the 13th
November 2024. Read the full
transcript below.

Read more

Workshop and conference reports:
what is Corporate Digital
Responsibility and why is it relevant
to the Diginomics group?


https://www.uni-bremen.de/en/diginomics-research-group/news/news-detailansicht/interview-with-stefan-mayer-assistant-professor-of-marketing-analytics-school-of-business-and-economics-university-of-tuebingen

® Corporate Digital
Responsibility
itiative

CDR-Konferenz 2024

Fairness im Zeitalter der kiinstlichen Intelligenz
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As part of their ongoing research, two Diginomics members represented the
group at the Corporate Digital Responsibility (CDR) Conference 2024 - Fairness
in the Age of Atrtificial Intelligence in Berlin, Germany. Here's what they have to
say about their experience.

Read more

Brownbag summaries


https://www.uni-bremen.de/en/diginomics-research-group/news/news-detailansicht/workshop-and-conference-report-what-is-corporate-digital-responsibility-and-why-is-it-relevant-for-the-diginomics-group
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Trustworthiness Predict
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Read more Read more Read more

Latest VHB-ranked publications
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Responsibility (CDR): Achieving Synthesized Coherence with C (S)
R Learnings on Corporate Governance. ICIS 2024 Proceedings. 6.

Imam, S. H., Metz, C. A., Hornuf, L., & Drechsler, R. (2024).
Determining the Effect of Feedback Quality on User Engagement
on Online Idea Crowdsourcing Platforms Using an Al Model.
Proceedings of the ACM on Human-Computer Interaction,
8(CSCW?2), 1-26.

Imam, S. H., Metz, C. A., & Drechsler, R. How Can Generative Al
Curate the User Creativity on an Idea Crowdsourcing Platform?. In
ACM CHI (Vol. 24).

Johnson, C. (2024). Engaging Future Ethical Risk: A Mechanisms-
Based Approach To Speculative Foresight Within The Context Of
Corporate Digital Responsibility. ECIS 2024 Proceedings. 6.



https://www.uni-bremen.de/en/diginomics-research-group/news/news-detailansicht/reflection-of-the-talk-given-by-tobias-roeth
https://www.linkedin.com/posts/sana-hassan-b8512458_research-innovation-ai-activity-7260061197239025665-tho2?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/diginomics-research-group_trustworthinessresearch-marketinganalytics-activity-7263579121228595200-GkyS?utm_source=share&utm_medium=member_desktop
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